
Made to Measure yachts since 1958

A superior and responsible business model…

• Limited number of units built per year for each product line, rigorously «Made to Measure»

• Sophisticated and loyal customers, «Connoisseurs», «Sanlorenzo Club»

• Timeless design with the utmost care for details

• Industry leader for sustainable innovation with tradition

• Long-term partnerships with thousands of specialized local craftsmen granting uncompromised quality and cost flexibility

• Large proportion of direct sales to final customers, supported by global brand representative network, mostly monobrand

• Close liaison with art and design

… resulting in a strong and resilient growth path
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2008-2014 global boating marketdecrease: -41%

#1
Brand worldwide delivering

in the 30-40mt yacht segment1
#2

Shipyard in the >24mt yacht segment,

world leader as monobrand2

1. Cumulative 2009-2019 deliveries, as per early October 2019. The SuperYacht Times, November 2019.

2. 2022 Global Order Book - Top shipyards by length. Boat International, December 2021.

Who we are

Sanlorenzo is a leading global brand in the yachting sector which builds

yachts and superyachts customised for each client.

Sanlorenzo was founded in 1958 in Limite Sull'Arno (FI), the cradle of Italian

shipbuilding. In 1974, Giovanni Jannetti took over the company, positioning

the brand in the high-end luxury segment. In 2005, Massimo Perotti, acquired

the majority of Sanlorenzo, driving its international growth and extending

the product ranges, while preserving the heritage of the brand.

The production is articulated into three business units: Yacht (composite 24-

38 metres yachts); Superyacht (40-73 metres aluminium and steel

superyachts) and Bluegame (13-23 metres sports utility yachts in composite).

Through the High-End Services Division, Sanlorenzo offers an exclusive range

of services to its clients.

Manufacturing activities are carried out in four shipyards in La Spezia,

Ameglia (SP), Viareggio (LU) and Massa, strategically located within a 50

kilometres radius, in the heart of the nautical district.

The Group employs over 700 people and cooperates with a network of

thousands of qualified artisan companies. In addition, the Group leverages

on a global distribution and service network.

Market data

ISIN: IT0003549422

Bloomberg ticker: SL:IM

Market segment: Euronext STAR Milan

Market capitalisation: ~€1.2bn

Contacts

Silvia Guidi, Finance & IR Manager

investor.relations@sanlorenzoyacht.com

www.sanlorenzoyacht.com
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Financial highlights: strong constant increase in profitability and cash generation

3. Credit Suisse Global Wealth Report 2021.

4. 2022 Global Order Book - Top shipyards by length. Boat International, December 2021.

5. Calculated as the sum of revenues from the sale of new yachts (recognised over time with the cost-to-cost method) and pre-owned boats, net of

commissions and trade-in costs of pre-owned boats.

6. Calculated as the sum of the value of all orders and sales contracts signed with customers or brand representatives relating to yachts for delivery or

delivered in the current year or for delivery in subsequent years. For each year, the value of the orders and contracts included in the backlog refers to the

relative share of the residual value from 1 January of the current year until the delivery date. Backlog relating to yachts delivered during the year is

conventionally cleared on 31 December.

9M 2022 9M 2021 FY 2021 FY 2020 FY 2019

€m % €m % €m % €m % €m %

Net revenues new yachts5 544.1 100.0% 428.4 100.0% 585.9 100.0% 457.7 100.0% 455.9 100.0%

YoY performance +27.0% +28.0% +0.4%

Adjusted EBITDA 93.1 17.1% 68.6 16.0% 95.5 16.3% 70.6 15.4% 66.0 14.5%

YoY performance +35.6% +1.1% +35.3% +0.9% +7.0% +0.9%

Group net profit 52.2 9.6% 36.8 8.6% 51.0 8.7% 34.5 7.5% 27.0 5.9%

YoY performance +41.9% +1.0% +47.8% +27.7%

Capex 39.1 7.2% 36.7 8.6% 49.2 8.4% 30.8 6.7% 51.4 11.3%

YoY performance +6.4% -1.4% +59.7% -40.1%

Net cash/(debt) 91.9 35.2 39.0 3.8 -9.1

YoY performance +56.7m +35.2m +12.9m

Backlog6 1,651.2 (gross) 1,191.9 (gross) 915.6 (net) 408.8 (net) 444.3 (net)

YoY performance +38.5% +124.0% -8.0%

9M 2022 net revenues new yachts breakdown by division and geography5

65.0% Yacht +34.3% YoY

25.4% Superyacht +3.8% YoY

9.6% Bluegame +63.6% YoY

57.0% Europe +38.2% YoY

24.6% Americas +30.4% YoY

14.0% APAC +8.1% YoY

4.4% MEA -22.4% YoY

The road to 2030: a clear strategy focused on sustainability & technology

An ambitious program to reduce emissions based, for the first time in the yachting sector, on the use of hydrogen fuel cells

Yachts >40 metres

2024 delivery of first 50-metre superyacht with fuel cells powered by hydrogen obtained from methanol (through a

reformer) for on-board electricity generation, thanks to an exclusive agreement with Siemens Energy

2026 delivery of first 50/60-metre superyacht to combine on-board electricity generation through fuel cells with propulsion

using main engines powered by methanol, thanks to an exclusive agreement with Rolls-Royce (MTU)

Yachts <24 metres

2024 BGH, the first zero-emissions chase boat with exclusive hydrogen propulsion and use of foils to reach 50 knots,

designed and built by Bluegame, will debut at the America’s Cup alongside American Magic

2025 launch of BGM65HH (Bluegame multi-hull hydrogen-hybrid), which will combine the new IPS pilot propulsion system

currently under development by Volvo Penta with hydrogen fuel cells

The use of green methanol, produced with solar or wind power and CO2 captured from the atmosphere, is carbon-neutral:

CO2 released in the air during combustion ≈ CO2 captured from the atmosphere to produce methanol

+24k

Expected 2021-26 average 
annual increase in UHNWIs 
(264k total UHNWIs in 2021)3

Long-term market drivers: demand, driven by a new mindset, significantly higher than offer of luxury yachts

<5%

Estimated global penetration 
of yachting into UHNWI 
population

~1k

Current annual worldwide 
capacity for yachts above 
24 metres4
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Board of Directors

Massimo Perotti Chairman and CEO

Ferruccio Rossi Executive Director and General Manager

Carla Demaria Executive Director

Paolo Olivieri Deputy Chairman

Cecilia Maria Perotti Director

Pietro Gussalli Beretta Lead Independent Director

Silvia Merlo Independent Director

Licia Mattioli Independent Director

Leonardo Luca Etro Independent Director

Francesca Culasso Independent Director

Marco Francesco Mazzù Independent Director

Board of Statutory Auditors

Enrico Fossa President

Andrea Caretti Standing Auditor

Margherita Spaini Standing Auditor

Shareholders

% # shares (m)

HHL S.r.l. (Massimo Perotti) 60.9% 21.15

Treasury shares 0.4% 0.12

Market 38.7% 13.46

Total 100.0% 34.73

Last update: 31.10.2022

Top management

Massimo Perotti  - Chairman and CEO

Ferruccio Rossi Carla Demaria Tommaso Vincenzi Attilio Bruzzese

General Manager

President of Superyacht Division

CEO of Bluegame S.r.l.

Sustainability Officer

President of Yacht Division Group CFO

Analyst coverage

Berenberg BofA Securities Intesa Sanpaolo Kepler Cheuvreux

Remi Grenu Daria Nasledysheva Oriana Cardani Niccolò Guido Storer


